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Design Campaign:  
 
Katy Ann Lyons 
   NEW YORK  
 
 
From an early age, I knew that I wanted to be a fashion 
designer.  As a child, I developed magazines, entitled “Katy’s 
Collection,” with dozens of drawings and clothing designs.  
Consequently, it seemed rather obvious that I would choose fashion 
design as my major at Syracuse University.  Art is something that 
has always come naturally to me.  It is what I am passionate about 
and what I inspires me.  
Fashion design is about creating wearable art.  It is making 
garments that are demanded by a market.  Designers have the 
ability to create trends that appeal to the masses or that appeal to 
an elite group.  Design choices have to do with personal values, 
styles, opinions, and beliefs.   
As a fashion designer, it is impossible not to put some of 
yourself into each design.  I seek to create things that I can be 
proud to call my own and that I would personally wear.  Clothing is 
all about personal expression and freedom.  Each individual has the 
ability to dress in a way that reflects his or her ideals.  What 
someone wears can reveal a lot about that person.  There are so 
many different styles and so many options to choose from; a person 
 2 
can be conservative, bohemian, gothic, preppy, casual, 
sophisticated, etc.  
Coco Chanel has always been someone that has genuinely 
inspired me and who I truly look up to as a role model.  She came 
from humble means but was driven enough to create a brand that 
has been an international sensation for many years by starting 
with a simple menswear inspiration.  She created luxury according 
to her own values and in turn, found a market for her clothing.  I 
strive to build a name for myself similar to how Chanel did.  I 
admire the style, class, luxury, and sophistication that come with 
the Chanel name, and I hope that one day my name will be 
recognizable for the same things. 
Over the years, I have met many different types of people at 
this school with various interests and diverse ways of thinking. 
When asked about my major, I have found that many seem 
skeptical of the fashion design field and do not necessarily respect 
it.  People often do not understand the time and effort that it takes 
to make clothing.  Hundreds and hundreds of sketches must be 
done in order to get a few good design ideas.  Hours go into each 
and every detail and there is an intense thought process required to 
make design decisions.  A designer may have a vision of what he or 
she wants a certain garment to look like but it is often very difficult 
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to figure out how to construct something.  In order to make an 
actual piece of clothing, patterns must first be made using either 
flat pattern techniques, which involve manipulating various 
patterns on the basis of basic pattern blocks, or by using draping 
techniques, from which a pattern is developed after a fabric has 
been draped on a dress form, or mannequin. 
Despite my love of fashion, there was a time when I 
contemplated changing my major.  For my first two years of college, 
I continually had mixed feelings about the fashion program.  I came 
to school with no prior sewing experience and was at a 
disadvantage to many of the other students who had been doing 
this since they were young children.  Along with another girl that I 
had befriended who was in a similar situation to me, I sought out 
the help of a sewing tutor, a sophomore in the program who was 
very skilled at sewing and garment construction.  For a time, this 
was extremely helpful and provided a much more intimate setting 
for me to ask questions and to learn at my own pace.  That was my 
freshman year, however, and once sophomore year began, it was 
time for me to try to keep up with the rest of the class on my own.  
Throughout sophomore year, I kept up with the major, but I still 
continued to think about what I really wanted to do with my life 
and if fashion was the right field for me.   
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It was not until my junior year of college when I went abroad 
and studied at the London College of Fashion that I knew I was 
pursuing the right career path.  I found London to be such an 
inspiring place.  The museums, the fashion, the nightlife, the 
theatre, etc. were so culturally advanced and interesting.  I took 
classes that allowed me to travel and to really get the feeling of 
European culture.  I also did a lot of exploring around the city and 
went to places like Brick Lane and Portobello Road, which are home 
to numerous sites where one can find vintage clothing and 
numerous other treasures.  
London is an extremely fashion forward place where people 
take risks and dress as they feel without worrying about what 
others think.  It is not about impressing others so much as being 
true to oneself.  I saw people with pink hair in Camden, people 
dressed in the most luxurious clothing in Kensington, and all types 
of people on the high street.  All of these different individuals with 
such amazing style and the ability to take chances in terms of their 
clothing really inspired me to do what I love, which is centered on 
designing and creating. 
As a senior fashion design major, my entire year has been 
devoted to completing my senior collection.  Senior collection is 
broken up into two semesters, with the first semester devoted to 
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creating drawings and the second semester to making actual 
garments.  During the first semester, three themes were given to 
the class, from which we were expected to create designs.  The first 
theme was Audrey Hepburn, the second Theatre de la mode, and 
the third Diana Vreeland.  From each topic, every student was 
supposed to draw inspiration and create a collection consisting of 25 
designs.  Consequently, we all ended up with 75 designs by the end 
of first semester.   
When second semester began, it was up to each student to 
choose a collection from which she would make 6 looks to appear on 
the runway in our senior collection fashion show on April 29th and 
30th.  Each look could consist of any number of garments, such as a 
coat, shirt, and skirt or simply a dress, and had to be styled for the 
runway, including hair, makeup, and accessories.  I chose to use the 
Theatre de la mode theme, from which I was inspired by Japanese 
influences in color and pattern and 1940’s wedding gown 
silhouettes. 
When it came time to decide on a topic for my honors 
capstone, I knew that I wanted it to involve my senior collection.  I 
thought that the capstone project would be a good way in which to 
showcase all of the work I have put into my senior collection.  
Initially, I planned to create a documentary featuring the process of 
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garment construction, which includes choosing fabrics, draping and 
creating pattern pieces on a mannequin, cutting the fabric from 
pattern blocks, pinning correct fabric pieces together, sewing, and 
finally ironing or steaming the finished garments.  In addition to 
the construction portion, I also planned to show a behind the scenes 
look at putting on an actual fashion show, such as rehearsals and 
runway preparation of models, featuring dressing and styling (hair 
and makeup).  Despite my original idea, I later concluded that an 
advertising campaign would be a better and more interesting way 
in which to showcase my clothing as works of art.  I decided that 
this type of a campaign would not only be visually interesting but 
would also provide images that I could keep for the future and use 
to enhance my portfolio. 
 To begin the process of an advertising campaign, I first 
decided which garments I would feature in the advertisements.  I 
came at this from the stance that I, as a young designer, am trying 
to make my name known to the general public.  The basic point of a 
campaign for an emerging designer is to develop a client base and 
gain a following.  As a new designer, I want to brand myself and 
create an aesthetic that is recognizable by name. 
 The next step of the campaign was to find a photographer.  
This task proved to be rather difficult as the first photographer I 
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planned to use proved to be unreliable.  As a result, I finally 
decided to go with another photographer who was much more 
dependable.  This was a good indication of the pressures that I will 
actually face in the industry and how important it is to work with 
individuals that I can rely on in order to meet deadlines and 
produce professional quality work.  Once I confirmed with the 
photographer, I had to find models and pick a time to do the photo 
shoot that accommodated the photographer’s schedule as well as 
their schedules.   
Initially, the photographer and I agreed to do the shoot 
outside.  My line is for Spring 2010 ,and we thought that Thornden 
Park would provide for a nice setting.  Due to the unpredictable 
Syracuse weather, however, I was forced to cancel the shoot, which 
was planned for a Sunday morning, the night before.  All week it 
had been sunny with clear skies but once Saturday rolled around, it 
was evident that rain was on the way.  After canceling, I spoke to 
the photographer to try to find an alternative.  I needed to do the 
photo shoot soon as editing is very involved and my deadline was 
looming.  Consequently, we decided that that next best option 
would be to shoot in the Newhouse studio, where we would not be 
affected by outside factors.  We booked the studio for the next 
available date, about a week later.   
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In the studio, we decided to have the models pose in front of a 
white background.  Despite my original plan for a spring scene, I 
think that a white background provided for a much more 
sophisticated look.  A busier background would have taken away 
from the clothing designs.  As a new designer putting forth an 
advertising campaign, the main focus of the images should be the 
clothing; thus, the bad weather actually helped me to produce a 
more successful campaign in the end.   
 The photo shoot entailed hours of preparation.  The 
photographer had to set up all of her camera and lighting 
equipment.  She had to take a number of test shots in order to 
make certain that the lighting and background were correct.  A 
makeup artist also came to do the hair and makeup for each model.  
Prior to the shoot, I met with the makeup artist to determine what 
makeup and tools needed to be purchased to produce the 
understated look we were going for.  I wanted to emphasize the 
girls’ eyes by using minimal makeup on the rest of their faces.  The 
main focus of the campaign was the clothing, so we did not want the 
makeup to distract from that.  Consequently, we used foundation, 
concealer, and powder with slight blush and light lip-gloss.  The eye 
shadow was the only colorful portion of the face. 
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After the makeup was completed and the equipment set up, 
it was time to begin taking photos.  I chose to shoot four outfits as 
opposed to all six that were featured in my senior collection fashion 
show.  I wanted to use the outfits that I consider to be most 
wearable and most sellable.  It is always important to consider 
target market when designing.  If a designer cannot sell his or her 
clothing, than that designer cannot be successful no matter how 
amazing his or her designs actually are.   
I shot two different fabric stories for the advertising 
campaign.  One featured a floral pattern that was shown on both a 
skirt and a jacket in two different looks.  The other theme featured 
a gold material used in a coat and a shirt.  For the floral garments, 
I used one model, while I used two for the gold garments.  Over 200 
photographs were taken, featuring both models in various poses.  It 
was necessary to take a lot of photographs in order to get 5 that I 
felt truly reflected the aesthetic I wanted.   
A few days after the photo shoot, I met with the 
photographer to go through all of the images.  I sat for hours 
looking at each photo and narrowed them down to some that I could 
potentially use for my advertising campaign.  I went from about 220 
photographs to 50 photographs to 15 photographs until I finally 
decided on the 5 that I would actually use.   
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I took into consideration what the photographer thought 
about each picture as well.  I believe that in an industry like this 
one it is very important to value the knowledge that people in other 
fields possess.  In the fashion industry, I will be required to work 
with people skilled in a variety of subjects on a daily basis, and it is 
important to respect these other people’s opinions.  I am trained in 
the design, construction, and styling aspects of fashion, but there 
are numerous other areas when I will need to rely on others for help 
and to work with them in a collaborative manner.  Accordingly, I 
really listened to what my photographer had to say about the 
lighting of each photograph as well as what she thought about each 
pose. 
I named my company “Katy Ann Lyons NEW YORK.”  I 
decided to use my name and the place where I am from because I 
wanted to keep things simple.  I hope to become enough of a well-
known designer one day that I will have a name that is very 
recognizable as a brand.  Additionally, I have been very inspired by 
New York City throughout my life.  Similar to London, New York is 
a fast paced metropolis filled with different types of people, many of 
whom like to experiment with various styles and the latest 
fashions.  I think that my clothing is very reflective of the New York 
lifestyle.  My clothing is sophisticated and classic.  It is made from 
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very expensive and high quality fabrics.  It is targeted at 
individuals between the ages of 25-35 with some disposable income, 
who like to go out and get dressed up. 
After choosing the five photographs that would be featured in 
the advertising campaign, the photographer continued to edit each 
photo.  She used Photoshop to lighten images that looked too dark 
as well as to take wrinkles out of clothing and to eliminate pieces of 
hair that were out of place.  After the photos were edited, I met 
with the photographer again to design a logo and to figure out what 
the layout of the pictures would be.  I decided to use a font called 
Helvetica for the logo after talking to my teacher who said that a 
very clear and readable font would be the best to use for an 
advertising campaign due to the fact that it would appeal to a wider 
audience.   
In terms of the actual photographs, I decided to group them 
on the basis of which fabric is used in the pictures.  The pictures 
using the garments made of the gold fabric were placed side by side, 
with each look outlined by a thin black rectangle.  I used three 
photographs for the gold garments, one with a model wearing the 
gold coat and a salmon colored dress, one with another model 
wearing the gold shirt and jeans, and one with both models posing 
together.  For the garments using the floral brocade fabric, I used 
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one model in two photographs, one with her wearing the floral skirt 
and a striped shirt and one with her wearing the floral jacket, a 
striped shirt, and jeans.  The two photographs are also placed side 
by side with both garments outlined in the same black rectangle.   
On both of the images, the logos are placed in the upper left 
hand corner.  The logo is visible and easy to read, but it was 
positioned so the name is secondary to the clothing, and the words 
do not distract from the campaign. The clean font, simple black 
rectangular outlines in addition to the white background provide for 
a very streamlined image.  This is the exact aesthetic that I wanted 
to portray.  My designs are very intricate and rather busy, due to 
the fact that I use patterned fabric and a vibrant color palette. 
After all the photos were edited, the next step was to get the 
images for the campaign printed and enlarged.  In order to 
complete this task, I went to the electronic publisher in Schine 
Student Center.  Printing went relatively smoothly until I went 
upstairs to the Framing Department in the Syracuse University 
Bookstore and was told that they could not dry mount something 
that was printed at a length of 72 inches.  As a result, I had to go 
back to the printer, ask them to stop printing the image in process, 
and have them resize everything so that it was no longer than 60 
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inches.  After that minor incident, the two images were printed and 
then mounted for presentation. 
In addition to printing the diptych, the two images with the 
floral skirt and the floral jacket, and the triptych, the three images 
with the gold shirt and the gold coat, I decided to make a look book.  
The look book is for a Spring 2010 line and includes single images 
of each outfit.  Based on my previous internship experiences, I have 
come to understand that most companies put together a look book 
every season.  The look book serves as something that can be given 
to a potential buyer to use to reference what is offered for a 
particular season.  It allows a buyer to decide what he or she might 
like to purchase for sale on the retail market.  A buyer may choose 
to purchase certain pieces from a particular look, such as a skirt 
from a look made up of a skirt, a shirt, and a jacket.  A buyer also 
has the ability to purchase certain pieces that may not have been 
shown together and then attempt to sell them as a new ensemble.  
A look book is a good tool to use when trying to sell and it is a very 
professional way to give buyers something to look at once they leave 
a showroom. 
Overall, working on an advertising campaign has been an 
extremely beneficial learning experience.  It has given me great 
insight into what I might expect to encounter when I enter into the 
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actual fashion industry.  There is a lot of pressure to get things 
done in an efficient way but working with others significantly 
lessens the burden.  I was able to work closely with both a 
photographer and a makeup artist and to experience some of their 
skill and expertise in areas that I am not as well versed in.  
Collaboration was a major part of putting together a successful 
photo shoot, which in turn produced a successful advertising 
campaign.  It is very clear to me how important it is to respect other 
individual’s knowledge and expertise in order for those individuals 
to respect my ideas. 
This project was a great way for me to produce pieces that I 
can potentially use for my fashion portfolio and that will eventually 
help me to break into this industry.  Fashion is not just about 
drawing, sewing, or styling.  Rather, it is about producing looks 
that incorporate all of the aforementioned aspects.  Being a good 
designer is about being true to oneself while also producing for 
some market and making items that can be sold.   
At this moment, my life is uncertain.  I will be graduating 
from college soon, and I am unsure of exactly what the future holds.  
While I am confident that I want to work in the fashion industry, I 
also know that I must be realistic and understand that a job as a 
designer may not happen right away.  Consequently, working on an 
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advertising campaign was an excellent way to explore an aspect of 
the industry that I was not very familiar with.  It allowed me to use 
my designs and the garments that I constructed to learn more 
about the way in which a photo shoot works and how to put 
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for acting as photographer at the photo shoot and for helping to edit 
all of the photographs; Nihara Gonsalves for doing the hair and 
makeup; Jamie Miles and Laila Kabbaj for modeling; and, Jeff 
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Summary of Capstone Project 
 
 
For my Honors Capstone project, I created a fashion 
advertising campaign.  The campaign features four of the looks that 
I designed for my senior collection fashion show.  The actual 
campaign is made up of two parts, a diptych, which contains two 
images, and a triptych, which contains three images.  The images 
are broken up according to the main type of fabric that the 
garments in the pictures feature; the garments containing the floral 
fabric make up the diptych while the garments containing the gold 
fabric make up the triptych.  
There were a number of steps that involved the completion of 
this project.  The first step was choosing which garments to include 
in this campaign.  For the senior collection fashion show, six looks 
are created for a runway debut.  Of these six looks, I chose four that 
I thought would most appeal to my target market, women between 
the ages of 25-35 with some disposable income.  I decided to use 
these looks on the basis that they are made of very luxurious 
fabrics and are visually appealing.   
The gold shirt and coat and the floral skirt and jacket can all 
be dressed up or dressed down.  They can be used to make a casual 
outfit more interesting, such as by pairing jeans with an elaborate 
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jacket.  Alternatively, these outfits can be dressed up and worn to a 
fashionable event, which is evident by the gold coat paired with the 
salmon colored dress. 
A lot of time, thought, and effort went into creating each 
look.  Consequently, I decided that an advertising campaign would 
be a great way for me to display my designs as forms of art.  As a 
new designer, it is important to get my name on a public platform 
and to gain a following.  No designer no matter how talented can be 
successful if his or her items do not sell.  I am attempting to “brand” 
myself and to produce designs that will potentially be recognizable 
without someone needing to see my logo in the future. 
After choosing which designs to include in the campaign, I 
had to find a photographer, a makeup artist, and two models for the 
photo shoot.  This was great preparation in regard to actually 
entering this industry due to the fact that I had to rely on other 
individuals with skills that greatly differ from mine.  I am trained 
in fashion drawing, garment construction, and styling.  I do not, 
however, have any background in regard to photography or makeup 
art.  Consequently, it was very important for me to find reliable 
individuals to team up with in order to produce professional looking 
work.  It is extremely important to collaborate with others in any 
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industry and to understand that one can benefit and learn from 
someone else. 
After the photo shoot was completed, I met with the 
photographer to choose the five photographs that would be featured 
in the advertising campaign.  Additionally, I came up with a name 
for my company, “Katy Ann Lyons NEW YORK,” that I feel is 
reflective of my designs and my background.  The photographer 
then helped me to create a logo for my brand, which can be seen in 
the upper left-hand corner of each photograph.   
The logo, layout, and background of each image is rather 
simple.  This was done so that there would be nothing to distract 
from the clothing.  As a new designer, I want to initially become 
known for my designs.  Consequently, it is important to make sure 
that the clothing is the focal point of the campaign.  Makeup, 
jewelry, and hair are all very minimal in order to ensure this, which 
is also emphasized by the nude colored shoes. 
The last part of the project involved getting the diptych and 
triptych printed on a large scale and mounted onto foam form so 
that they could be presented as a cohesive campaign.  Furthermore, 
I created a look book, which is something designers give to potential 
buyers when leaving a showroom, so they can reference their 
collection at a later time.   
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It is very important for a person to step out of his or her 
comfort zone and to try something new.  Organizing and producing 
a fashion photo shoot was something that I had never done by 
myself before.  I have helped out at photo shoots before, but I have 
never been the person in charge.  Working on this project helped me 
to realize that there are a number of other areas of fashion that I 
can get involved with aside from design.  Throughout this process, I 
learned that I have organizational, interpersonal, and managerial 
skills that I was not really aware of, which will help me in the 
workforce.  
This project is significant in that it allowed me to gain a 
much better understanding of what goes in to producing a fashion 
campaign.  A lot of hard work and dedication must be put into a 
project like this.  In the fashion industry, there will be a lot of 
pressure in regard to meeting deadlines and creating pieces that 
people like and will purchase.  Thus, this project gave me some 
insight in regard to the challenges that I will be faced with in the 
future.   It was also extremely beneficial to me in the sense that I 
was able to produce something I can use for my portfolio and that 
can also help me to get a job in the fashion industry.      
I really wanted to show off my designs as wearable art.  
Fashion is extremely important to me because I believe that 
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clothing is all about freedom of expression.  Every person has the 
ability to portray him or herself to the world based on his or her 
clothing.  A little bit of someone’s personality can be determined by 
his or her style of dress.   
I believe in comfort and luxury.  I want to produce 
sophisticated garments that I can take pride in.  I put some of my 
personality and beliefs into everything I create, which is why I seek 
to obtain a base of loyal customers that will really appreciate my 
work. 
